
 

 

 Ensure the client its product’s 
availabilty is the main focus of 
Giorgio Gori Chile 

 

 

 

 
 
Having the product delivered always to the 
consumer’s table is the focus of Giorgio Gori Chile, 
a logistics company specialised in wines, 
beverages and dehydrated foods.  Flavio Campos, 
Latin America Regional Director, highlights that its 
biggest advantage is to offer a platform that also 
absorbs products from Argentina. 
 
It counts with an eight thousand square metres 
inside San Antonio port to achieve the above, which 
allows them to consolidate products from several 
countries.  They have a merchandise, inventory 
management and packaging consolidation process. 
 
He adds that the service includes cargo tracking 
since it arrives to the deposit to its final destination.  
Through an information system in its website, the 
client has access to all delivery management and 
chain control. 
 
The company belongs to the DHL Group, which has 
several business divisions, logistics division, 
express division and cargo division, in which we 
find Giorgio Gori.  The company, in Chile for ten 
years, started in the 1960s en Italy and it has 
maintained the brand that is recognised across the 
world.  They have offices in all wine producing 
companies and with DHL they cover all the 
division’s network. 
 
They have been penetrating markets due to their 
quality service offering.  The export markets are the 
US, Canada, Brazil and Asian countries.  “We take 
care of everything and in some cases we administer 
the agreements”, points out Campos.  And he adds 
that they operate with all Inconterms modalities, be 
it by picking up load from the exporter, taking it to 
the deposit and ship it or having the exporter to 
deliver directly in the port. 
 
In some countries, like Mexico and Brazil, the 
company, besides transporting the cargo, makes 
distribution in the destination, that is the advantage  
 
 

 
 
 
and the client dedicates only to its business.  There 
are two management platforms in the website, one 
focused on cargo tracking and tracing and the 
other, called warehouse management, allows the  
client to verify inventory on a per item and per lot 
basis, among others, and make its purchase order.  
The company prepares the container and 
dispatches it.  Once dispatched, it enters the 
system and the client can do tracking up to the end.  
Information is updated automatically and even 
permits to obtain documentation and prepare 
reports.  It has a series of tools that simplify the 
process. 
 
In our country, it currently operates over 1,500 
containers per month, of 20 and 40 feet.  And other 
500 to 700 from Argentina, which offers the client 
the possibility to bring a complete truck or a pallet.  
Campos mentions that the clients have increased 
volumes because they have an exact delivery 
programming and can track the product.  With 
frequent departures of ground and ship deliveries, 
they are guaranteed to diverse destination across 
the globe with the consolidation process. 
 
For transportation, Giorgio Gori Chile purchases 
space in all shipping companies.  It happens the 
same with ground cargo, it also has several 
suppliers and performs management of trucks.  
Some trucks companies make their fleet available 
to operate it. 
 
“No doubt the food sector is an interesting market”, 
adds Campos.  He considers they have a lot to 
grow in this segment and the joined Chilealimentos 
to that end.  The idea was to enter into this new 
world, firstly to learn and then see how they could 
offer their strengths and expertise. 
 
He concludes that he prefers to go slowly, work with 
a very high performance index, ensuring service 
quality and grow organically. 
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